IS S0 EASY
BEING GREEN

Oakland Unwrapped!

(GrassRoutes Travel

BY CHERYL KOEHLER

used to think that all activists were

born hell-raisers who had just man-
aged to channel their urges into some worthy cause. Likewise,
[ suspected that those of us who to prefer to play nicely with
others would never be effective activists, no matter how much
we care about something. I realized how much my thoughts had
changed a few weeks ago when I met Serena Bartlett and Erin
Kilmer-Neel. Both women are Oakland residents who believe
in showing people how fun and easy it can be to join the sustain-
ability movement.

We were talking about the burnout many people feel as they
discover all the “un-green” things they inadvertently do in their
daily lives, but Bartlett brought out the counter example. “The
important thing is to see how your everyday actions and choices
do make a difference.” Oakland: The Soul of the City Next Door
is the first title in her newly launched urban eco-travel guide
series, GrassRoutes Travel. The books feature businesses that
operate in a socially responsible and environmentally sound
fashion, and present an array of opportunities to explore and
enjoy the heart of a city at little or no expense. They're intended
as much for locals as for visitors, and foodies will be pleased to
find lots of restaurant and market reviews.

“When I was little I lived in working-class neighborhoods in

Bakesale Betty

5098 Telegraph Ave.
Oakland CA 94609

tel. 510.985.1218

Erin Kilmer Neel of QOakland Unwrapped! shares a mirthful moment with
Serena Bartlert of GrassRoutes Travel at the Old Oakland Farmers’ Market

Philadelphia, New Jersey, and New York, where people spend
too much time sitting on their porches. As I started to travel the
world, I realized, you don’t need money, you just need to get out
and explore.”

Bartlett’s friend and co-conspirator, Kilmer-Neel, is executive
director of Oakland Unwrapped!, a nonprofit focused on revi-
talizing local communities by encouraging conscious and ethi-
cal shopping patterns. She said it’s easy to feel overwhelmed by
all the directives leveled at us from the sustainability movement,
but “we're into making it fun, interesting, energizing—making
it easy. Her premise is that we are going to shop anyway, so why
not find locally made products and locally owned businesses to
support.

Both Bartlett and Kilmer-Neel are hoping to see their busi-
ness ideas spread throughout the country, either through their
own efforts, or as inspiration to other entrepreneurs. Lhis is ex-
actly what is happening through Edible Communities, Inc., of
which Edible East Bay is a part.

www.oaklandunwrapped.com
www.grassroutestravel.com
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